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NEFMTEIWY) ANSLENW) T LMY BLTHEELTETHS, LE2L, FBINTH L0792 1Tk
LW E > TBY., o, FHHNTORITVEY IS T, h&PHEEFEFTRDODoTVIbDLH 5,

AT DL ZEZ L ¥ 2 — L, WFRORERLHFEORIEZIT) 2L 2 HWE T %,

[¥—7—TF]

R ERAYE VSRS TVCM
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HEZOWMEIIBWTRRIEIZ K wEL 5 2
L) Zenn, TNIZEDODLET IV - FEhi-
DT H T3y 7 WA 2T CThLEBE
M L ZFLTELFToTWh, ED X ) %bfsk
FHERESNTELE VIR, #)E L%
By AE=F, £ 2=, BILEBEZEILLT
RERE - BE - BRICEN TN T TR
bD, 7TV FEDEREKATH D,

WK Tl SRR OME I3k~ 72 0B CTiTbh
TWhb, =7 T4 7%2IFLHE LT, LA,
PR A A RSB 5N B Il Tk
MRIZDOHEHMZ Wz a—ax—4 54 27
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WEPHEE L OBRIZT TR, MNICBITZ A
] D IE LI D J7 R S FEDS KA TV S,
=TT 4 T TIE =T T4 T USG5
THIZE S N7 BE R A2 Z 0 F T8 - F T
BELTHRHLTOWAZ LS W\, 2Dz,
B CTdH Y Do ML IEBRR IR T L B 13
0Ty IR OMERED X ) ITHEATVED
WL L OIS RVIRRIZH 5, FRIZ, JREFLE
e TIEMk 4 2B CTRFZED T, Zhe $72
Ml BFATHLY) AN L) Z L&D R L THE
LTETWh, TD20. L) —BOTLMELD
5o

L oT, AfaTIE, IRELEOMESIED X H
WCEBLTEL2ZRAOMELE2—L, FI
RlR « 5 9% CM - TVCM & o 72 R SR &
AL, JAERLEMIZEIC BT 5k E Z vE v
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W32 e2HWET 5. FICREMZETIX, L
X BERN - FEH - FHRTHLHDIT, KBIRH
MHFENIE) LWV T LRI STV DEH, 2D X
IS EOTEM - L Tn < Z &2 ARWE
DOHMET %,

I. EIRIaE &R

FURA & DIREERIIHEOATH Y, KEL
ST B EBRERG, LT hEEMo A aY —
Wb WML I ONTHH Z S 5 ITHL
L7cEHEKDOWFE I Th I TWw <,

MW OWERIISEE N— R & L 72HIREA 5 O
B H % LTz (Jenkins and Russell, 1952) o
FIRA 51X 2 0 BERKE (Ufk, €27 F v —) &
HoTIELOHT, LERSFEICHBEHI WL L
ZEZBNT E7F ¥ —~\OEEDFIEDT N
HILTZDEET T FANOEKREHE IS L
EZZbNDEI ol TDHK. BE. XTZF
LTZEDEKDE Y 27Vl vo 2B EFEIC
BEHEZY TS ERICE 572 A4 X2 &8
- H ol ¥ 7 F v — ok (Frost, 1972).
BELEZF v —ORBOMRICIY AT
I ZF DI HEA TV 5 72 (Bransford and
Johnson, 1972), ¥4 X % & Lo 5 HURBUIZ B 12 H:
WOMAIZE Y, T4 T v —% w7z
bbb TS, HIRAE TIEBMOB) X 28 <
IR TH D EHEEZRLLTVELTWVS
(Wells, Burnett, and Moriarity, 1998) o

ZOMERICEH L, LERNEE2IET T~
FNOHGER E VD IR T TV b, D,
iR (TV, 7T 4) & DR THEIEMIES
52 LiEHoTH, HRAEHATIBAEIZL A
EWRIThIL TV v,

% 33%5 2012

1. ¥4 X

MERECTIXBRVEIR 2R [EV 27V
WEEZE VI BFIE - L TWwb, 4 XLw
9 M. TliE. Assael, Kofron, and Burgi (1967) (.
BER LSO 5L EoKE &, Rositter
and Percy (1997) 122730 Ed LI K& TR
BEREVIEIZEFEEDPNCDOTRVWE LT,

WD S IRATNI T THEER LTI EOM DK
X EARRIIIEEZ T B0 W)Y D
., R¥EOREENEZIET 5 X 9 ITHBIENICH
BHOWUMZFET 2 HERTOERNEO%
HoTwl, ZINb, 77 Foud, a€—
DRESRMELVS72DDICETRIET L,
OIS, 7T ¥ FIEERREIE & v o 72WFJE Lt
WTw <o

2. LYY aT NV
BIESDONTVEERELE Y 27 VOff—HE
WThbHEVH) T LEFHIIRELTEST, 22D,
Y AT Ao TEEBRZIT) L) XD b,
YU F v — R FED)NE LR 2 e E O FIRR
WFZEFIRI B DT 2 12FEBR T 5 2 LSl &
oTWh, 2%, MAEMICKRELZES TRS
N2 0RIEEAERV,
HEDORNAEME T, XFEE T F v —
BELT =< Tholze ZOHTH, OFLEA
D TR FHIL & OBIFR, OFHOGLRE. GF#H
VREINLITEFLI LAY =R, [IHHTE
% (Paivio, 1971; Craik and Lockhart, 1972; Hyde
and Jenkins, 1973; Wright, 1973, 1980; Lutz and
Sway, 1977; Johnson and Russo, 1978) o
RAIDFEFRERIL, SHEORBEIVDIEY 2T
VOGRERDIE) DL DIRY LT VA, HIZE S
F ¥ =% RELZTTRLFORBEIIB T
W w ) kAT T (Shepard, 1967; Paivio
and Cspo, 1969; Haber, 1970; Erdelyi and Becker,
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1974; Lutz and Lutz, 1977),

1960, 704ERDHFFEIXE 7 F ¥ — L X TR K 4
BN L72EBRBER TH - 72705, EDH%—#N
HEVRIA S 2 VT, WRBIZED X)) pBn
HBDEFEBRLI, ZOME, LFEITTRAS
NBHEREDVDEEIE 7 F v —bMELH -
72b00IEH N, HRIEED Y RTwE L TY
% (Lutz and Lutz, 1977; Taylor and Thompson,
1982)

Z DI DWW T, Rossiter and Percy (1978) 1.
ANIEEZHVTE Y 27 VojiliE % EHo h Tff
W2 E7203H < ToR, ROICET 2TV
HLTHIG L, TOXICITFTHEICHS LR T %
HELTWD, 77 Y FREELOMBEPL, S5
TT7I7 Y FRIERDEDH, ¥V 2T IVTRRL
ZH2% LT iR %R77 Y Fa—Xk ik
HARWZR b ODITH) %5, HEWNRT 7 ¥ NEER
BMERTWVELIEY 2T VEMED TH 2D,
BN ZIAEIE—TH s L, WHEDHER R
AL TEDERWEENE DN D,

3. 4 A=Y LR & Rt

1970412 2 L 4 2 — D LB O RO
78 TOFEACEEN 580Nz -2 L LTa—
LR R DM TE D AN 2 B o

EY a7 DA A=V ERIS B E THEE PR
TEMERE % 550D % 75 (Paivio and Foth, 1970; Yuille,
1973; Lippman and Shanahan, 1973; Peterson
and McGee, 1974; Robbins et al, 1974; Kieras,
1978), 7272W7-HDA A=Y % BTV
EVIH)BDTH RV MDD L MR KLIT
X DEIGZER < 2 ) (Bower, 1972), JFISH—I&D
HHEZF¥—F, BEELZHVZLOL) HER
72248 & 72 5 (Lutz and Lutz, 1977) o FIRIL 5 C
i3, E7F v —LBEN DIk THRIAL, 1§
WMEMBELTWVD, BEOA A — VPR VEE, £

DEMDOBEG L %D L) BT F v —HMEH S
NTwab e, SEORERVLEAT L, HIZ, 5
DA A=V DEVE, SEZEVWHIES L)
Y7 Fy—OFHIZERERE T IFAZ LI
% (Rao and Burnkrant, 1991), ¥ D4 A=
WETXBEF2TI - 2— FOISHERK L E
%Y. SR ORI 2 2 CIFS RN
DB 52 RE R DL R D, 2K DR
WIS &12< { % % (Bangara et al, 1988),
INE20DMEMREENHEEL, BHWICE
KDOHDLDEHMTEL LA XA =T ZHHEDT
23 < %% (Bower, 1970, 1972) . 12, xF 44 ih
RTITVREEDE I F v —DAXA—=TUDHb
wnwek, ZOREEMKLD I LWV ) FERITT
W2 (Bower, 1970; Neisser and Kerr, 1973). [F
RIS, RRRICE L T Myt RRICIER 020 7%
W (Davidson, 1964; Reese, 1965; Milgram, 1967;
Kerst and Levin, 1973; Lippman and Shanahan,
1973)

RO &\ 9 2 B Bower (1970) (&, A A=Y
Fa— ML ICBWTERELI D b RIS E LT
Who BRI, BETE Y274 2=V & Bz
ARRLFTVWEEILEEICHED 3w (Lutz and
Lutz, 1978)

WBEOWZETIL, LEOa— FEicBwT, &
DRRBREWICERETIN) Y 7235628
il & D5 % KiF$ & LTw5 (Cohen, 1966;
Daniel, 1972; Cooper, 1974; Edell and Staelin,
1983). FLIEIZEBR 2 b DO TH 5720, HRLE
WCIRY v edb2LTa—MELRTLR
%o 7272, BEEOI— LTI, XFELETEE
ATEALZY, BHIZTEZZTSELESRL,
I — ML EE T REEERAME < 4 % (Childers
and Houston, 1984), 2 F ), 220D LW TH
LAERELE I F v —DHE - FHTE L) %dbD
Thb L, HEHIETNIIHSTERE S5 25 X
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Il Do BIE L TWALDIC, FDOHIRIE S~
DA RXA=TVPFEERT L, IR 20, ki
ICERIRIC OB LEZ 55,

CZTOREORRE, 72TV a—FT4
T VAT ATREELINDE S Fr—DITH 8
REEN, E2Fvy—DL— bPIEEICL T
HIZWEINLIBMENHE LN 2L TH S,
Buchholz and Smith (1991) (X, EEDOL X)L T
B INL L, ¥I27FXx—DIEHI 0TI F
REGBOBEBIC L > THFELTFTEIATLIN D
FEICRD LT, ¥ F v —3SHLTD
AEAWET S, HIRL XTI S S &

Mz 1 EIRIL&EDEEMEDRN

Y755 —0BR LR EIIREND.2F D,
ErF v —I3ELEZLSEHDTHRL, —HRT
ZOMERA A=V ZYFEICTE 5 DR LELE
WD TV ni b,

FIRL SO0 % R T 2% L KELD &
I Do MEDOKITHEZ L TZOERICH S
HBEBE T FORBOTZzERL DL
HoTWh, BERE YT NVE LTIEEEkD
A A=V VS ZREERILL. TN — KK
LK EZHEH IR L SEEL IR bD
HEEL Lo/, 2F D, M b o 72 %E
7220 THRL . HBEEDONYHIN - 72T R A
NTEZOLNDL I )T oTwolz,
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s oo i
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e

WA

RLIE

\ 4

T L ¥ 2 — %2 2RISR R

I. 5YFEEDREMEDRHL

W OWFEE, T VARG THEME TS 72D
VAF—=IZHLTEDE )T Tu—F L725%)
B v Er ST % (Lavidge and Steiner,
1961)0 €D%, 7V FILEDILEEEORERR
BEOMBEOMIELs L. T T D)L EEEHRKILTE
HOARTH) ., ZORHPERILEEDOKE i
Thhb, TOEFLFFL—Y a3y EHFED2DIZ
GhNB, MiEHETRFL—Ya volERF L —

Voa T S HEE ORI REE,. BRI
LABOBRIZOVWTOYDBRETH 5.

1. Fv—Yarvirvt—v

I VA IREMROMINIE. FL—Ya yRZED
Avb—=VICEbLELOPKETH D,

A —FOHFE ZOREOHRIE, £LDF
RS DR FE DR G & 7 5 72 (Goldhaber, 1974) o
HiTAE=F2H TN ICEVEFEENOLNT
RERICHR D IS, HE DI & BE S L
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VW (Berlyne, 1968), ZD#H OZETld, AE—
FOREIZHNL D W REZ DT BN 3L
BT L35 D% (Wheeless, 1971). —
B2 XD b 130% FEEEHS L o013 ) A3PEfE &
NRFVeEnI)#ERS T2 (LaBarbera and
MacLachlan, 1979) . #\ 3 9 2581 R 25H % DA,
BWIZ)DRIEEDLD000E, Eo &) 50
Nawv, LeLl, —HIZ#ESd LA THD
PHFEFLWE SN TWA,

FlL—2arTid, IVFIREEREV) A
F=ALHMICED L) RIRBREGEZL O
M FLT Avbe—=YVogBRzINT 5
AT —=AOEE - BRI O MR ZIET 5 b
DHERD 5o I, AT 4 T ORIENLEHNEL
) A F —DRAFRL YO FOS OWFZE,. = 2 — A
FEOTEFHILIE LR ICEE A ED L H 1Tl Db LD
2 23711 CTE 72 (Thorson and Friestad, 1989;
Newhagen and Reeves, 1992; Shoemaker, 1996)
Za—ARETOF XY AY—DFE LS. B
LWHEEORE L TICIR U 2%, FEBIZY AF—1F
bBEPTH->THF ¥ AY —DRERZHWTEL
TWBEVIRERPETT WD, 20 BORIREIX
BIEM L ERZDB DD ELEENTVRD LW i
H 4 H 5 (Hazlett andHazlett, 1999) o T4 5% 5,
BOZELAL) hoa—2A%, B 2RO Tin
Tl ) EEATD NIz, ZORIEOIRER I
DFERZBEZ G LTHEHA L, BENRIEE%
b726F L) RIREEFEFALE2MAGDES 4
DYFNEY BBRERZEANTEL TS
(Newhagen and Reeves, 1992), = L C. [FEED
CEDVREAvE=VEHVTHITbh 20
NI S AR YA 3 MY SN 1 v A
L Tw<{ (Newhagen and Reeves, 1992; Geiger
and Reeves, 1993; Gunter, 1987; Lang et al, 1995,
1996) o

2720, HEN - BEMNGBEZ AR T A v

=V T MFEORMHP—BEL TR, BE
WAy =T DE) B EWN % D OITHRT,
IR R T W ET %N DH S (Reeves et
al, 1991; Newhagen and Reeves, 1992; Lang and
Friestad, 1993)c —H T, HEMGZ A v =T D
FI) DB R TVETEHEDH H S (Lang,
Dhillon, and Dong, 1995) »

ZOMIS, FFEEINTFEIIHET 2013 mD
MY ba—VTE BEINZT TV P h—
2% L TRELRESELEVIMEDD
% (Sewell and Sarel, 1986) o

2. BRELI VTV

1970 4EARED LR £ 12 BGM R Y ¥ 7 )L & v o
TeERORMBITEHPEE D X H 1242, FEED
Tbhbs EHlho7z,

IFE LW ZED MBI, 5102, R
i & S WA O RE WO S B,
TAIRED D D EE 2 5N, 1970FEKH1 5% <
EBRICE RSP ANOND X otz T
VEHIZBWTHIZESE I ¥ — 252 R0 7%
FIEREEZONFERI TDbINI A v =T
TREZIIHERML TV D E, FRIEIA v £—
VANOGEEM T, A v — Y NEDIEHILE %
THEE, FTEOZDAyE—TJEDOVTVARW
b XD BRI D R 3 v FRITR GRS
A=Y OFAEIHES D D05, ML EER
HEELEEENICMEZ 2w (Yalch, 1991). D
T, FTRIIOEDL A v E—=VIZ, b2 ReTL
DD TH L EREERBELR TV,

HMORMBE L TIE, BEVFH L LILETDOS
L—3a VOREIMFICEL 25, BETL YV
FVIEEEL ERERAET RIS 2 LD
WHE SN T Wb 720, SEOFHRA 512
W SN W EEBRRRM AW 5 (Gardner,
1970) SO X I ICEHERIEIIA FAOREL S
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A5EVIH D DY (Sewall and Sarel, 1986;
Anand and Sternthal, 1990; Park and Young,
1986) . WIHE Ze K am 11X o TV R\
oMz, M2 XY bEEEZ ZOTEHIN
72 BEN) SEDOIEHIDV. A vE—VHNED
FLIED R Do T72. BlLAD L WEHER, FHL
BEOMAEZEZ Vb DRELE, HED»HZITH
NDZERNZ DOV T 5, 2 TiE22oDZ

&2 ZIFLEDTEMRENRN

EDEZ Do 1DIF A v =V TIRATZWVWEKRS
FCTROEBICHRAZ L L OEEME, 201353
DIEHR & B A ODIVHEREEATE D 25 <
%5 EV)HEEORERESITH L, 72720, BEE
DEDFEIIERLD D EHEMICHERLIE I NS
LIRS H Y (Glizio and Hendrick, 1972).
A R RSB L W R B
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BGM
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HAr: L E o — 2 BRICEER R

FIUFTDOHFH, Avk—Y, FL—va ol
Rz, % TVCM O NI T 2 5E~ & BT
LT, BIETHMAESIN TRV P45TTH
D, FNICTVCM & ORI TEY T 5RETH
%o

INFETOIVFREOREEORNE T &
D=DONHE2TH 5. 7 VA ITHAE LTidx
BEMINTEY, iEERI DRV, 20720
BARICA NS T 5 v FEDBRIZOW TR
BWFZEIE %o BEREAEHRCd 5 F8 & Hr & HAR
THIEL Tz & 2AN L, EBO T VFCMIE

IMEEEBEIZHENLZ ENS, MHEEDHDE
f’ii/?/\ MBOWRICBEY LD L, FDk,
BN o T2 EFANEEDbSsTWh, 2T
DOFLELRLDIFIRIIYVHAMTH B, LAL. 2
NU DR AL WEFIIRoTW5A,
V. TVCM QIR EMRRORO

TVCMIE, T VA L5 REHRIL &S O M3 O %
FEFNRWHZTVD, IIVFIEEOREEIERZ
L CHIRAHOHERERTH 5, TVIE. <D
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HEHEIZE S TRARDHERFETHLZ &b,
TVCMICBT 27813 E < H b T72. Z DO
R OIRE D, BUETHIIZED T ST
Wb,
FINEBERVPED L) ICHER I CEEZ2 525
DD LS FZIFFEN T b, FFICHEERZ O
BE v, ZHITEME PG T HBICHEEIRE %
BB ERLLTVLIEICDENTLEVE D,
WHIFTVCM O L7 3 Lg% E= ¥ —
ThHAE, TOBRBENEBIT L2, TOMICHE
LR TIZ E D SARBISH R D & v ) BFFEATT
bNTWb, T/, BEREAED 19704 %05
L fTbb X5 kb,

L RSEFEORNY.  HEvs I

TVCM TOHRBLERIZ, Av - T T
VRHELTRE S F X —TH 0 F£721F F
L—va y®BGME LT, EwWIHBAETI
BB ELEONED L) LEBE G250
IDDTHL, B LD DBEL, 2F D, BEE
& D DHENEHOIT ) PRSP E V) HT
BENLTWDE W) HREIKPETH S (Harwood,
1951; Wilson, 1974; Lehman, 1982; Lehman and
Mellinger, 1984) .

C OO TIZ, WETIE R ¥ F v —
ZHOWT HWZAE— FTHES LRELIZL,
FLEMAERLEDL L L V)RR L o7z (Potter
and Levy, 1969), & Z %5, TVCM @ We{f T #E
(L Dar e e THRRPELTLES) S
N B/

FrEMUR L SEOMBRTIE. F ) L0
FERR (BLR) O3 ) SRR E IR T v, &5
12, BRORERLHIKIZB VT, LGB
MZRRIE A A =T - FIE - FREUE, 7203,
i LEE - R oI B TER 2R R
% % 72 53 (Shepard, 1967; Dallett and Wilcox,

1968; Haber, 1970; Paivio, 1971; Standing, 1973;
Mandler and Jojnson, 1979; Alesandrini, 1982) .
LaL, @k ESENEE Lz DL,
SETHWINLZ LA A =T L LTHGEA
SN, TDOARXA—TUNREEED L7720, Hik
Wl & SR L OEPRSPEM S NS (Bower,
1972), SETEINZDODA A -V IFHEVL
NVTHBIIL SN L 72D, 4 A=IfbTH2 L
TZOEXMDL I LN TE L, BRI LR
DA A=V DIFINRIFTFTHL-0MES N
TV, FL—=TarnrH)lEInizbos
LHEHTOIA A=V ebERTLTAH0IT, i
RISV T b ZDA4 X — TR GG -
WEEEX - HEERLE - HEEENOFYT 2§
% (Maclnnis and Price, 1987)

OB, FRIEWE S BE (TVCM) O
TANERBL TV, 22 TH, RiFY, HEE
FOE) HPWREEFR L) DRWIIR) LT Ve v
I AERAH T B (Chaiken, and Eagley, 1976)
AT TIE, B A3 8k O TVCM % & 139 51
Wb, TOZEITFEHL T, TVCMOR %D
OYEHZ O - BUE - L ERICE L TO%E
b 4rb T b (Brasel and Gips, 2008) o

W, BERE#RTH S, TVCMZ LT 2E AR
HRTEHCTWS AOERELZTIVZ), [k
BHEENTEIENTESL, LWVW)ALLD
WIFEA% o BFE. TVCM B D EER Z D%
M7 AZMHT L Lo K ) e E
TdH o 7275 TVCMBRLIEICE A 7 1 & A fiE
NEFELIIBITL T, Kellaris, Cox, and Cox
(1993) &, BEEORLEME THEMmOHL L o T
W AELERR, RICHSSINICEETORX Yy £ —
V(Fl—vay) EEEFRAL TV RYAE
SRR RSB E 2 FERICL > TR L2 F
L—2a YORFFEV) mrb, BMERETDD
DIZEWDSHINR$ { (Harwood, 1951; Chaiken
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and Eagly, 1976, 1983). HiliZe b 072 & Hh7z
SETOIFHSNAZTETHEVDRRNLEVE VS
DB H 5 (Chaiken and Eagly, 1976; Andreoli
and Worchel, 1978) .

TVCM D E R TIE, HROBZVIEE LD
bHEEDDHLHODIIH) A, BRI T v
V) RERDKIETH B (Yalch, 1991; Bryce and
Yalch, 1993)

2. BY5 &R

M. B O A S OTEHALEE & kA
DOTEFLBEIIF U & #E 2 b Tz, FRIA &%
Ho 26 FARMICHERZIGL L) L 3572012
EEGPORETH Y. TVCM b [FARICTH
FIZZFEDOLNTWHEEZEZ BN TWZ LI
X%, 20X LHEHANL, MEDHEILTVCM
VEHGTHEERMELIZDDTH 72, 72
VTV TVCMIZKRE G- TOmHMILZ & LT
(Krugman, 1965; Webb and Ray, 1979; Batra and
Ray, 1985). THHULIL L B5-OWF5EAT b kD
720 2F NI TVFCMRTVCMIZAA v F% A
TUZTERATEIN T 2 72 D EIRINA H I R T2 )
KB EGTHo THIHERE/RONDL L) K
WCHBLEZEICL S,

KBS 5 X TVEM CTib N 2 BE R 5 4 % B4
BB L, EHLB CIE RN ISR 5 &
TIa=Tr—vareifEL LFEMETIE
WhILTW5b (Buchholz and Smith, 1991; Leigh,
1991; Smith and Buchholz, 1991), KB 5-72 & 38
SRR L2, FHMiLTEA S & W
&R ELITEAELR W (Petty, Cacioppo,
and Schumann, 1983; Greenwald and Leavitt,
1984; Keller, 1987)0 2 % . fRBH5-32 1 E M 22
THHRUHZ T E A ETDLRVIREBILH 2, 2D &
I, ED LX) BIREEFE L SIS R 6N
LDMPECI D HEATZ, % OSLFFIE. KB

% 33%5 2012

LGCIEMREHRAERTH D . TIEFHESL LT
DI 2 TE RN IR S22 B 72072 & L
T % (Maclnnis and Jaworski, 1989) , & DA iZ,
BEGCIBETT 7> a v vy — v ek ikt L
HEEZOCL, RBEICIEL LV 0L EDND
%o W2, Park and Young (1986) 1%, M5 &3
BOMBR2S, KHGOEAEERITT T v NRERE
ZRAEZELH L 2R L7z, Wallace (1994) 1% 2
074 EXHEDDH ) LPFAORBERESELZ
L A5CT &, Frankish (1995) I A2 74 OH DY
AL Lo TRtEZRET L2 E L Tw5,

N EZ 2 ET 5 b DIE, REDHEHD
FIFRTVIINT S L9 %255 Th 5 Lk
SR 9 v (Wright, 1980; Woodside, 1983) . Ji
HEE L PR G & Voo 2 D LB &
DRBIZMN TV B8 % <. DR OZET
L AT A HEN R E 2 R TV &
I VF Tl L 72 b o R (Batra and Ray, 1983;
Mitchell, 1983; Petty and andCacioppo, 1983, Liu
and Stoutl987). BRI B & LI § 5 B
D 47 b N 72 (Aaker, Stayman and Hagerty,
1986; Batra and Ray, 1985; Stout and Leckenby,
1986)

3. A

TVCMABEZEM I Tid, AL 2 igHid, i
MUZ7TE#E D ISR E I NS L v iR
HMTwbe 8% 5. HHRLHEO ORI O
HHEIZOWTHEAPHBEWICHE 229 &5
MO TH b, $72 iEINTHEHRIPEDLDS
RzdboeHEbiwve, ZOBHLBE AR
ZHEWINT I EICHEREZUN T, TNITED,
TVCM D HEEAH WM O TE ML %2 § Z D v — b
DF 8T 4 %/MNELLTLE D (Srull, 1981
Srull, Lichtenstein and Rothbart, 1985; Houston,
Childers and Heckler, 1987) . Z DIEWFFEA A,
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AL D HFML 72D 0DIE) A, FLEICHED
RIVEENTWV LS, FIEBROBEIRNEY
. OFFEOIE—-LFITL, @FFENaL—
LOFE (BETHIEZFx—ThHELILE
EDLLTVWDEEHITEITHVEE), TDORAY

%3 TVCM sEMED RN

L= VREOKE, €7 F v — L SEIMENH
T2 8 HMAELEDOLDE, £ THVLD
WZHER TR 219 (Housoton, Childers, and
Hecker, 1987) o L2 L. FFNIEE L CTH Mtk
A Tw5,

— Wy

\
N,
N
\4
—

(A

\/

\/

L —>
Tf

[

=z

IS8

Wy

\

WP L ¥ a2 — & SRR

FZERE R ORI, B XD SHELDIEF ) 25,
IR T VWEVn) SDTH S, 72720, 1
A=V ENELTHEIRLD, FL—YarD
WE LT 250, IKBE5OLETH L LR
HML AN E VR B

ZoMZ, FROEZTHL) AL -y T -
T YREFEICETWY T TThN T2,
BEIZBVTIE, EBEOTVCM R EE LIEK &
Ny 0EHWT, - Ay —Y -4 X - B
AN (B ASexv 75 —%&8) SO
TN T, 7272 L. ZOEENLT X Tl
CHEY FUF7MIZEIC F TR, BURIERIED D
LWV IICEH LZICHIND . EBRERZ T

LWV BDOHRL N,

4. @ TVCM - 7 YV FIRE - AIRDE S D%
PHRORZEILEK
INFTTHBEROMEOTNEZ R TE/ b

HLEAHAZOFIIE, FEER O E, FRL S

ETVCM. 9 V4 Ik & TVCM, b4rbNn T b,

AHTIEZORKZFLMIATHL ZEIZT b,

T2 HRIAEH L I VF IR EOREBICE L T,

EEAETDRTOURVODPEIRTH 5,

(1) FIRIA S & TVCM
FIRN A &%, B R— A THERL 2055 35t

- 133 -



Bl e

A EREL, TOFHPIFLEANEEZF L —
Ya v THED D, Fio BREFL—Ta
ZHAEDLELZDOLIN D I CHBEINE LW
I KERAIK P E 72 (Harwood, 1951; Haugh,
1952; Young, 1953; Wilson, 1974; Forston, 1975;
Chaiken, and Eagley, 1976; Elwork, Sales and
Alfini, 1977) o IR Z Ff o THEEr 2 L 5L V1720,
FURIA 3 H SEA THBZIUFT 2, 2X 0 E
METHb, L2L., 7Y+ CMRTVCM IZEIK
Moo THRLTHHEMPIMNTE Y, K5
THhoTHMMERHTELLEZOLNT W5,
2%, WHEDOET, LWOENTELLER
5N Tw5 (Grass and Wallace, 1974; Holbrook,
1984)c EIRIAHIZTVCM & ) ditEICH&R ) 3
WEW) DABKRFED TS %, Chaiken, and
Eagley (1976) 1%, [F] CNEOHIRIAE L D b 4 —
TAXT =TT A T =T 2HELZDDODIZ
INEFERTE L, 2L C HRAE XD DT
L—2a v HCTHWZH0RMRICF L -2 3
YOOV DODIT) HBEH T E LT b,
ZOH%OWETIE, TVICM A v k=YD EH%E
BT XD, Bl TRZIE) BRRED S, D
I, TVCM A v =Y %2R %, TVCMT A v
L=V RERTHC, BRSO, REiicik
DNRTVEVZ LA, THIEBES ZRifte LT
fibNTwb, ZOMIZ, v t—YOEKE M
g% LT RLRERESED Lo 278N
fibhTwd, REBBAARDECRRLE, B5. W
BOINEEROAEF L RLE & OBFRN EWFFEA %
BELTWS,

(2) TVCM & 5V F

7 VAR IZT TR, FVACMETVCM %
HBL7M7Ed & E 0% < v, KBS A5HT &
o TWh,

TVCM & 7 I+ OZFDNEDENT, HEHI

% 33%5 2012

BRI ED X9 I E TS 2 & v ) R
% L7z (Edell and Keller, 1989), TV® R &1,
DR EF L W o 722 OEEDVH L L. 0%

OEWMAERE - WHEZHOT—RICETE S
Z L, @OTVIIWE & SF 25T S duTH e Rh
PEHONLZ L BEITHN 5,

IhEEFRE LT 1R (Frn/-5%, g
CIEE GESNFHE, &% %) b5, EHoO
W, 50 OEEMICEE M) T3k
Haeldho THIMLMICERT 2. @MY
WA DHGEE — N ORI OS5 T %
(Edell, 1988), #%#& 1%, 21X, HEEODOVTW
5TVCM % R 2, HHIEFL—va vox#E
IR 2R OREEEZZ 0T Lo/l E
Thbo 72, HHTETHNTL2I0THL%
SitEAMESEL I LD INICH b, B D
BT, WS EEVPEROATH ST V4 CM
ETVCM L D B EEEICBWTH S & v ) fEER
KPTHbo

5 Y4 CME TVCM ORI, Mi# o ik %
ZNUEICHD FiF7z ), FEE, FIILEOR
HOEENLDH DD\ TV F CMORFED
BED L TVCMEHZ DL &, MladbE, Lilks
Wo 7z m by e OBBRA TV I &5 T
WHLZEBFERDIDZEEEZBND,

MEOEBREREZ T L 0D &7 RN
RAD LI b, OFREEIREZ L, Al
FHEBD, XIZFEALMELRL, — I3RS
L. Z&LTWwb,

EOBEKIZOBFARFEDHD, COHRILIA
BTOATFA T IV 7 AZHVOFEEEZMVH )
boRZLbh b, LhL, KEG~OHIEEE X
e  TERIEMNAERIRIIEDO LV E VR 5, &
LLELNTVD [BH5 ]| HREDYE, Wb
KGR R H L TVHETD, A2 L5565

- 134 -



W2 BT B )R

LTHH 20w EV)BURZH#RE LTHET S
VERDH D, DFD, ATAT I v 7 ZAORFIL
bHLAADZ L, W - EEBRONEDS S HITHE
B OB Z ZTWB RN ZET 2 LEDVDH
HEWZ B,

M&4 LE21—»S5ALLEERER -85 - &R
QIESIER
FIRIA S | TVHEE | TVIEGE | 997
5 B - ©) A A N
KB 5 X O A —

R N (& = (3

5. INEWIEDE & O
ETIE AR OETld R <, KILEE
FREARF LD LIIZ O W T O ZED A T W

o G E T, Froll b Tnhh o iRt
BENTELFIR A EIT 2 HACHE» > TW
b0 74 + bF v H—MRI & o i oA
kBl ABREW,

LEa—H5, IhWEERORZ FIEIRNESD X
) ”\J‘é’kﬁff“%éo:ﬂi TaT I d—
VAR WZHD, BIEBHs0h0nht
W o 7z i il _ﬁiﬁtfwéo BilcHTWwL &7
DEFEZH TV LHEARLE G L T2,

B - T (©) EPHi 2 S Th I Tv

FLlEMFSE

/DEI

EHNZERERLMES TN TS, €7
Fr— (@) 3, BERLBICHT 28IV
B SATONTE 7 TR, 77 ¥ FRMEm
DNy —=VHDE Y 2T VERICET L%
PIHEE->TETWD, B 37 (B) & BED
TVCM TR LFRREL o) L) KB
FBEILLHHLDLIDIZH>TS, LH L, %40
RO L e\, 72, BB THRZ L EH LT
CFtD—EhoTLE) LVIHIRBES DS
TWwWhElnwz, ZOHTORERITHEA TRV,
vyt (@) BRBIEIRTwEEZ LR TY
B728, BjE] - BLR LW A SFFEATEA TW
b0 S TEHALBFORRHLBMOBE LS, T
it RADTEORILE T 5D D% 0w, BES
i (®) OWfZEIE, FEETITbN TV A2S, HA
JFEAEHATVGR WV, Ay b=, K
V—, 79K 2= ELN, ThiH
CTEDRBLEEDL S ICHRT 200 L V) 5
TIIbMTwD, B (®) ZBGMR Y ¥ 7 VD
WIZE T, MFEDOHILIZT TR, EHEORKITTH)
RRBFROEFZTHDL) AL, ¥vF, FUKE
Vo 2 BICIER L22FgE b fThhiTw b,
@LDAMITIZER B Z b T3 25, DR@DEL
FHZITE A EHEA TR VODBIRTH 5,

72H, WRIETIRIAE I =R T IV K- A =20
M#EK5 EEGEEICLALEEZTOHE
EE S5k BEAR
& OFE: E'ea @¥ 7 Fv—
oy ] L% — (@FL X7 @Y s+ — TVCM
o B O % _ s
HE3E (Ryb—P, BEaAV—, 75V F-h—21) (BGM. Vv rn)| 2 YT M
HAT : 8RR

- 135 -




Bl e

V. BROREETIV

19874E LL i 1. TVCM @ £ % % @ %) i %,
TVCM. 7 V4R, HIRIE SO H 7 5 IR
B, T4 - BRSSP LTH o720 TNLIBEI,
TVCM. 7 ¥4 CM., FIRIAE D [K%H ] Oxf I
LoD, EOBMKD EDERDVBEIRN LD L
WO NIRIZE D > TWo Tz, TTIE. IWHFEEL
MEoMby, ML LK Chs LREoMR
NEWERFEL o Z LT JRED EOREEIFIR
EOBRICE > THERID . BARETVERIC
FEIWMFEDAT DI 2N T TIZALZEIENZ
FaTI - I—=F 4 VBRI E TS0
Lo INEBEROUAREREE Z D EThr )
RLTVIDE VR D, ZOK%, KR RARET
Vv (ELM) OHLIV— MREEIV— b % fli> T,
75U NERERERZ L — N EDOBBEDODH H K
IR B 72 B A 5 OB gEA T T b7z,

FaT I =T 4 v TR RIAMRE
FTIOHID ANSh, JREREIZETH oL
Lo THHAINTEL, Z2D%, ZLDETILR
ZIHE) FHFEDSBEASN TS EY ) 7 14 (b
M) F27)v - Fx v 2V ZEREE—F
(multiple sensory mode) 3% b D TdHh b,

EFY T 40 [ & HARFETIRREINTE
D, LHPARR T TELTLHETH 5. HE
WESYY T4 -RMNES) T4 - EBESY) 7 4
FD Do L TOMBEITH bE - RBENED
ZETHY, AEKOENENNEY ) T4 Th
%o 2 F VHEMEERENET Z20IHEDOES)
T4, WEREHIIER TS ) 74 % B BRO
AL, BEEREEEES ) 71 THIRL
ByHZLIITEY, FAOEHOES ) 74 N
IS LTI 2 DHYB Iy —7 74
YTERICHEbNLDR, HENES ) 74 LHE

% 33%5 2012

HEF) T4 ThHbo

Chaiken and Eagly (1976) &, €% U F 1 &%
-8 (B 2y =Y 2 MAGDLET, kA
85— DCMDHERE LTz, TORE, B
H—I R —I& 151 (audio-visual-emotional) X v
L= UAEREICED XKD BERENE VS
TeHEN S RES 2, L L, BE—IE
% (audio-visual) * v £ — 1%, B DA (audio-
only) & DM T A5 RLMEN 2T &I 5
fICH bo T LT, FRIIIESV Ay =TI
R NORRR N+ a WY 1 R ]
BIC®H 5 2OXIITEETIZLVHRERLT
WBLHTIHLWETVTH S, DI KERIC
BIEE ED L) ICHET 2, LX) ITRES
NTW LR, BRI T v, L) fhsE
BoOELZHMICE > TV, L2L, 22 TIRS
O A 2o 7B - B LTS, RRlELT D
bR ZOMPEEEZ TN D, EBOER TN
W BRI OWMEDGH DL Z EPRPTH L7
O, 5F TONFRERTIIEETFEIRZY)0H
Doz, TNEHT B L) JUCIEEHL
FTREEWVWZ D, Ll RALEREZEDTK
X RERIIAL NV,

KIS, TaTV - Fx Y ANVEEET 27V -
I—7 1 v 7 LR S 2 T72IEIER T
Hbo HWRFEFHTIET 2TV - a—F 1 V78
WS [T TN F vy AVEGER] & LTI A
Non, HRTIR F7HEH] L 3hTwb, Ih
T - Eifg - EEEONBE L L. 2O
WMOWHIZHDLETHFFAT LI LETHE, T L
T, HiIETAZMAM (modality) (247225 b DA
[Fx vl a—=7F4 7] LIEh, AAGET
i EERGT] L LT Al Twnb,

INEHWZZETIE, b2 6727 -
FXYANET VTN F v Y RNVORENS
\» (Grass and Wallace, 1974; Chaiken and Eagly,

— 136 -



WeKIZB T 284

1976; Gunter, 1979; Jacoby, Hoyer and Zimmer,
1983; Liu and Stout, 1987; Edell and Keller,
1989)o ¥ ¥ 7 )V - F ¥ 2 Vi, JEHE (audio-only) ,
BUE (visual-only) O % EE & E HAkD Z & T,
FaT I Fx v RIVIE, BB (audio-
video) DHABFHLEZHDODZ EHE VI,

BREOT VY IV MboT[F27 V- a—
TA YT —= T4 Y T ICHOER L,
MEETTATCELEIT, =T T4 7128
WC [FaT7 V- 3—=74 ¥ 785 ] (B L 76
7813, SR EFFHENBED2OD Y AT A%
HETsZiddo7, Ll SIE—IERELM
AEDLELDLDLE Y AT ARRTORIRT % L
SR, RO =T 4 Y T TIE e ho
726 SORTHLWR D FRELEWZB25, KR&R
T A LNV,

RfZIZ. ZHEHEE— F (multi sensory mode)
. EIIRLEDRT O R OB Z 3 5 K 2 R
TADZ L THL, HIEKEHRMNTZLES) T4

DHEENREE N, 1OORETHBUHAT S XD
LENTHREZERTEVCIDDTHE, 2TOER

iE, MRAEEELOL A->TE5DTH S, fllfE
EREZEBINY—Fr 74 7 Tlk. BEREHEIC
DVTDH DALV, AR TORMTIE
FTaTI s A=FT4 Y THEHLILE) DDOTIED
U =T T4 Y TOEBRTHWORTWS D
WL TIRIBEAEENDRAL NG,
Kisielius and Sternthal (1984) &, % & & 5%
E-FEIFELZRETLLELTNED FIRE
Wity &) B ofiRd TTw b (Bither and
Wright, 1973; Warshaw, 1978; Edell and Keller,
1989) . £ EIKHE— FEHVZWIZEIE D v, &
O TEdell and Keller (1989) Tit. ¥+ CM
ETVCM 2 A G LR LGS E D X ) I EHAL
HMEND DRIz, BIZTVCMZ T2 56 F
VECMERML L, FYVFCMONEEE R b

FLlEMFSE

/DEI

FTRMEL &9 & b FIAZ2TVCM OMLR % B
VIFDPRDIEICH B 2F D L OBREHE
) 2 & TREDE KD R 3o W & A
BRI EORBIIOVTERINZ L OIEH
RIZIFEAERV, Lo T, FFliT_REEEDH S
bOD, KEREZALNE WV,

INOETHEARANLEZ K, TaT7l-a—
T4 v TR E TV L RERERH LW
IR, BRSHTCOETORBEZIY AR
72bDThHhb, TL T, ThxFHlL bt LT
=774 7Y ANT WS, £D2DD,
bR RFT Vo, Tk, ~—F 74 71
EHLTVWELZDLRON, Ebrbhwih, Th
FCICRZNREDIZEAERT 2TV - I—F 4
Y THERR R AARETFT NV EH VLD TH
%o

VI. bW

MADL E 2 —%ATELDN, RBICHADIL
LR e BRI D HE TR TB <,
HAOY A, LSRR REICHET 2R3 K% <
AT %o I TIZ, AIDMAEF LV CTREND
I CRELSBEAO—HEoOhE K LT
FNVDH D, ZDAIDMAZIZ L & LIzIkEsh
WL PO T ib iz, ZDH%. T2 T -
I—F 4 Y 7RI LD OTb UG 72
D NFEAEEATORVORHIRTD 5.
Hoe KREP - LR (1999) ZAEE T T v Fo#
RIGEEIZOWTOWNE 21T o 72, BERE S
72TVCM ORI T 2 2l iz T\, KA
HUEREBRUGREOMMREZEEZE L TWb, £F
Q0D E. T4 vFZL—yavy - EFV] %KL
720 THURAT OB HLEE 7" 1 & 2 D
I0b, ZOBROBETORE - KIS ICHEEEE

- 137 -



Bl e

WebDThH b,

WIS, IEEEHRE A D LR - IBR (1997) 13IA
HERII T bR [EH] OKREL3ODER
PHTETWDLELTWA, KL [T bY ]I
B9 20581k, XFOBREILDE D L2 %L,
FEREIFZE 134 E Vo TOVWIZETEAE L 2 WS,
[XF] &b &0 B THA v 2l 5
. L Vo G FIZBW TR ST w
Bo hik T3] OBRORIE, <=7 54 v 7
TIRF LA LTTDNTBE LT, EMR.0HEOB
HPOoDbDNREHTH b, LT L [H] 0%
S EAFIET B0 [HR] CEEES [HH] ik
BRI UL, W RE L v
TWZE 5 6 WES b T b 7z, v —
TFTA Y TIBWTLEHOMES DD L L.
INOETREICETANIIENIZ L A LfTThbILT
W7\,

MADLE2—=05b05 L) ICFHO»05
A SRR OETEMNIEZAT I 121, ZRERM & 57
5o £z MR LRIEFITONTES
T WO BRRH G - e T 5 DA
ZHbBEDE% v, HARTIL, Edell and Keller
(1989) »% HIERHE— FEHFEICHY AhTw
HIZHHD LT, ZOHEBOMIITHEA TV RV,
HAERHNAEDRALD 85 2 L2230, EEHHM
TRl wkwns HEBLBITFONEZAS
Jo

L RIS A IIRIE T K 2 HTh N TB
0. KR ORI & v o 72K E RS S IR
WKL Vo MR E e HEATE TS, L
L. TVCMIE2 D ige s T2 ofixiz & A
EHEATVR VY, T 9 7Ry 7 A THAHKRND
CLEEZDLDLDOTHLIOMA RETNIEY
THOLHMRTEDH, TOETNVEEARICL
HEBIREIEAEALN VW, Lo T, EEBREIZ
% TOF 72213 5N T HEKO RHE -

2 FRELTRYATRN,

% 33%5 2012

TWwWh, $72. TOHFHTIEIMRIRCT AF x ~
Lo eEBREM A W= a—ax—r 74~
T bDOIEL L TWb, EBORE R TVCM
BRIZEZITHERED LI > TWAED, K
WD EDFFDEELL TV D2 TRHEND S
MEIDERBDELDTHb, —2—03—7
FAYTHPEASRTIINVDE DD, LHDOFEE
BRHL Vo0, RN EERDD )., Y
AT R VODRHIRTH 5,

AR TiE, BORORERLEMZEZ L2 — L,
Z DN W A 4R LT & 7 QD TR
B e FEEIIGEZAT ) CIZTT OB R SRR L
THLLDFEEZIL ) BLER DL EVZ D, 72,
=T A TR BIAMEN A BRE LTS
MR Lol R D, T OWFEHEIE T IR
2eh3% { BBLIZAER W Z L 3FEDTH BN B
IR AR T 2 557200 T . L
TV W) BEPTRD ENTVDL DT B2
BIWe TDEI) BMEERHETSHI L2 5HOHR
BELTWERW,

b=

1 Fa7l-a—F4 v riE (CEFSLHR
&1, Paivio (1979,1986) (X% b T, -
RGEEBMRZ < BBV TERW RN
HALH Z S3ENIEE (Verbal Cue) & JES 36011
(Non-Verbal Cue) ® 220D ¥ A5 4 % W THF
FAETIE VI BDOTH S, BIHIISIHENIC
FEMEWRD) L) DT, BERIBREOHHR
ARA=VEEY EIFHEbDTHS, LT W
FIIHERED - MEMICHRLRZ DT, AN
ML TwhbEEZoNBY, WHZHNTH
WA 52 EMHEEHE L. b S 7z 1l
Wb LEZLNTWS,

THHE L CTIRPICELD

RADBBIEREINDLZEEZ V),

— 138 -



WRKRIZ B B IR L JE o Rk

(518 - 2EXHK]

- Aaker David A.; Stayman D. M. and Hagerty M. R.
(1986), “Warmth in Advertising: Measurement, Impact,
and Sequence Effects”, Journal of Consumer Research,
Vol.12, pp.365-381.

- Alesandrini Kathryn L. (1982), “Imagery-Eliciting
Strategies and Meaningful Learning”, Journal of Mental
Imagery, Vol.6, No.1, pp.125-140.

- Alpert Frank H. and Kamis Michael A. (1995), “An
Empirical Investigation of Consumer Memory, Attitude,
and Perceptions Toward Pioneer and Follower Brands”,
Journal of Marketing, Vol.59, October, pp.34-45.

- Andreoli Virginia and Worchel Stephan (1978), “Effects
of Media Communicator and Message Position on
Attitude Change”, Public Opinion Quarterly, Volume
42, Spring, pp.59-70.

+ Anand Punam and Sternthal Brian (1990), “Ease of
Message Processing as a Moderator of Repetition
Effects in Advertising ”, Journal of Marketing Research,
Vol.27, No.3, pp.345-353.

- Assael Henry, Kofron John H., and Burgi Walter (1967),
“Advertising Performance as a Function of Print Ad
Characteristics”, Journal of Advertising Research,
Vol.7, No.2, pp.20-26.

- Argo Jennifer J., Popa Monica and Smith Malcolm C.
(2010), “The Sound of Brands”, Journal of Marketing,
Vol.74, July, pp.97-1009.

- Bagget Patricia (1979), “Structurally Equivalent Stories
in Movie and Text and the Effect of the Medium
on Recall ”, Journal of Verbal Learning and Verbal
Behavior, Vol.18, June, pp.333-356.

- Bangara Sebastiano, Simion Francesca, Tagliabuee
Maria E., and Umilta Carlo (1988), “Comparison
Processes on Visual Mental Images”, Memory and
Cognition, Vol.16, No.2, pp.138-146.

- Basil Michael D. (1994), “Multiple Resource Theory 1 :
Application to Television Viewing”, Communication
Research, Vol.21, No.2, pp.177-207.

- Batra Rajeev and Ray Michael L. (1983), “Advertising
Situations: The Implications of Differential Involvement
and Accompanying Affect Responses” Information
Processing Research in Advertising, In Harrs R. J.
(Eds.), Hillsdale, NJ: Erlbaum. pp.127-152.

and

(1985), “Psychological Processes and

- 139 -

AdvertisingEffects: Theory, research and application”
How Advertising Works at Contact, In Alwwitt L. and
Mitchell A.(Eds.), Hillsdale, NJ: Erlbaum., pp.13-43.

- Berlyne D. E. (1968), Conflict Arousal and Curiosity,

New York: McGrow-Hill.

- Bither Stewart W. and Wright Peter L. (1973), “The

Self-Confidence-Advertising Relationship: A Function
of Situational Distraction”, Journal of Marketing
Research, Vol.10, May, pp.146-152.

- Bollis Paul D., Lang Annie, and Potter Robert F. (2001),

“The Effects of Message Valence and Listener Arousal
on Attention, Memory, and Facial Muscular Responses
to Radio Advertisements”, Communication Research,
Vol.28, No.5, pp.627-651.

- Bower Gordon H. (1970), “Imagery as a Relational

Organizer in Associative Learning”, Journal of Verbal
Learning and Verbal Behavior, Vol.9, No.5, pp.529-
533.

« —— (1972), Cognition in Learning and Memory,

New York: John Wiley.

- Bransford John D. and Johnson Marcia K. (1972),

“Contextual Prerequisites for Understanding: Some
Investigations of Comprehension and Recall”, Journal
of Verbal Learning and Verbal Behavior, Vol.11, No.6,
pp-717-726.

- Brasel Adam S. and Gips James (2008), “Breaking

Through Fast-Forwarding: Brand Information and
Visual Attention”, Journal of Marketing, Vol.72,
November, pp.31-48.

- Bryce Wendy J. and Yalch Richard F. (1993), “Hearing

versus Seeing: A Comparison of Consumer Learning
of Spoken and Pictorial Information in Television
Advertising ”, Journal of Current Issues and Research
in Advertising, Vol.15, No.1, pp.1-20.

+ Bruner II Gordon C. (1990), “Music, Mood, and

Marketing”, Journal of Marketing, Vol.54, No.4, pp.94-
105.

- Buchholz laura M. and Smith Robert E. (1991),

“The Role of Consumer Involvement in Determining
Cognitive Response to Broadcast Advertising”, Journal
of Advertising, Vol.20, No.1, pp.4-17.

- Calder Bobby J. and Sternthal (1980), “Television

Commercial Wearout: An Information Processing
View”, Journal of Marketing Research, Vol.17, May,
pp-173-186.



Bl e

- Chaiken Shelly and Eagly Alice H. (1976),
“Communication Modality as a Determinant of Message
Persuasiveness and Message Comprehensibility”,
Journal of Personality and Social Psychology, Vol.34,
Oct, pp.605-614.

and

(1983), “Communication Modality
as a Determinant of Persuasion: The Role of
Communicator Dalience”, Journal of Personality and
Social Psychology, Vol.45, Aug, pp.241-256.

+ Childers Terry L. and Houston Michael (1984),
“Conditions for a Picture Superiority Effect on
Consumer Memory”, Journal of Consumer Research,
Vol.11, Sep, pp.643-655.

- Cohen Ronald L. (1966), “The Effect of Verbal Labels
on the Recall of a Visually Perceives Simple Figure:
Recognition or Reproduction”, Perceptual and Motor
Skills, Vol.23, Dec, pp.859-862.

- Cooper Roger M. (1974), “The Control of Eye Fixations
by the Meaning of Spoken Language”, Cognitive
Psychology, Vol.6, January, pp.84-107.

- Craik Fergus I. M. and Robert Lockhart S. (1972),
“Levels of Processing: A Framework for Memory
Research”, Journal of Verbal Learning and Verbal
Behavior, Vol.11, pp.671-684.

- Dallett Kent and Wilcox Sandra G. (1968),
“Remenbering Pictures vs. Remenbering Descriptions”,
Psychonomic Science, Vol.11, June, pp.139-140.

- Daniel Terry C. (1972), “Nature of the Effect of Verbal
Label on Recognition Memory for Form”, Journal of
Experimental Psychology, Vol.96, Nov, pp.152-157.

- Davidson Robert E. (1964), “Mediation and Ability in
Paired-Association Learning”, Journal of Educational
Psychology, Vol.55, pp.352-356

- Dawar Niraj and Parker Philip (1994), “Marketing
Universals: Consumers’ Use of Brand Name, Price,
Physical Appearance, and Retailer Reputation as
Signals of Product Quality”, Journal of Marketing,
Vol.58, No.2, pp.81-95.

- Edell Julie A. and Staelin Richard (1983), “The
Information Processing Pictures in Print Advertising”,
Journal of Consumer Research, Vol.10, June, pp.45-61.

(1988), “Nonverval Effects in Ads: A Review and
Synthesis”, Nonverbal Communication in Advertising,
Sidney Hecker and David W. Stewart(Eds.), New York:
Lexington Books, pp.11-27.

— 140 -

% 33%5 2012

. and Keller Kevin Lane (1989), “The Information
Processing of Coordinated Media Campaigns”, Journal
of Marketing Research, Vol.26, May, pp.149-163.

+ Elwork Amiram, Sales Bruce D. and Alfini James J.

(1977), “Juridic Decisions: In Ignorance of the Law
or in Light of It?”, Law and Human Behavior, Vol.1,
pp-163-189.

- Erdelyi Matthew H. and Becker J. (1974), “Hypermnesia

for Pictures: Incremental memory for Pictures but not
Words in Multiple Recall Trials”, Cognitive Psychology,
Vol.6, pp.159-171.

- Forceville Charles (1996), Pictoral Metaphor in

Advertising, New York, Routledge.

+ Forston Robert F. (1975), “Sense and Non-sense: Jury

Trial Communications”, Brigham Young Law Review,
Vol.3, pp.601-637.

- Frankish Clive (1995), “Intonation and Auditory

Grouping in Immediate Serial Recall”, Applied
Cognitive Psychology, Vol.9, No.7, pp.5-22.

+ Frost Nancy (1972), “Encoding and Retrieval in Visual

Memory Tasks”, Journal of Experimental Psychology,
Vol.95, No.2, pp.317-326.

-+ Galizion Mark and Hendrick Clyde (1972),“Effect

of Musical Accompaniment on Attitude: The Guitar
as a prop for Persuation”, Journal of Applied Social
Psychology, Vol.2, No.4, pp.350-359.

+ Gardner David M. (1970), “The Distraction Hypothesis

in Marketing”, Journal of Advertising Research, Vol.10,
pp-25-30.

- Geiger Seth and Reeves Byron (1993), “The Effects of

Scene Changes and Semantic Relatedness on Attention
to Television”, Communication Research, Vol.20, No.2,
pp.-155-175.

- Grass Robert C. and Wallace Wallace H. (1974),

“Advertising Communication: Print Vs. TV”, Journal
of Advertising Research, Vol.14, No.5, pp.19-23.

- Greenwald Anthony G and Leavitt Clark (1984),

“Audience Involvement in Advertising: Four Levels”,
Journal of Consumer Research, Vol.11, June, pp.581-
592.

+ Gunter Barrie (1987), Poor Perception:

Misunderstanding and Forgetting Broadcast News,
Hillsdale, NJ: Lawrence Erlbaum.

- Haber Ralph N. (1970), “How We Remenber What We

See”, Scientific American, Vol.222, May, pp.104-112.



WRKRIZ B B IR L JE o Rk

- Harwood Kenneth A. (1951), “An Experimental
Comparison of Listening Comprehensibility with
Reading Comprehensibility”, Speech Monograph,
Vol.18, pp.123-124.

- Hastie Reid (1980), “Memory for Behavioral
Information that Confirms or Contradicts a Personality
Impression”, Peterson Memory: The Cognitive Basis of
Social Perception, Hastie R. Ostrom T. M., Ebbesen E.
B. Wyer R. S., Hamilton D., and Carlston D. E.(Eds.),
Hillsdale, NJ: Lawrence Erlbaum Associates, pp.155-
170.

- Haugh Oscar M. (1952), “The Relative Effectiveness
of Reading and Listening to Radio Drama as Ways of
Imparting Information and Shifting Attitudes”, Journal
of Education Research, Vol.45, pp.489-498.

- Hayes Donald S. and Birnbaum Dana W. (1980),
“Preschooler’s Retention of Televised Events: Is a
Picture Worth a Thousand Words?”, Development
Psychology, Vol.16, Sep, pp.410-416.

and Kelly Susan B. (1984), “Young Children’s
Processing of Television: Modality Differences in

the Retention of Temporal Relations”, Journal of
Experimental Child Psychology, Vol.38, December,
pp.505-514.

- Hazlett Richard L. and Hazlett Sasha Y. (1999),
“Emotional Response to Television Commercials:
Facial EMG vs. Self-Report”, Journal of Advertising
Research, Vol.3, No.2, pp.7-23.

- Hoffner Cyntia, Cantor Joanne and Thorson Esther
(1988), “Children’s Understanding of a Televised
Narrative”, Communication Research, Vol.15, pp.227-
245.

+ Holbrook Morris B. (1984), “The Role of Emotion in
Advertising”, Marketing and Psychology, Vol.1 ,No.2,
pp-45-64.

- Houston Michael J. Childers Terry L. and Heckler
Susan E. (1987), “Picture-Word Consistency and the
Elaborative Processing of Advertisements”, Journal of
Marketing Research, Vol.24 Nov, pp.359-369.

+ Hyde Thomas S. and Jenkins James J. (1973), “Recall
for Words as a Function of Semantic, Graphic and
Syntactic Orienting Tasks”, Journal of Verbal Learning
and Verbal Behavior, Vol.12, No.5, pp.471-480.

- Jacoby Jacob, Hoyer Wayne D. and Zimmer Mary R.
(1983), “To Read, View, or Listen? A Cross-Media

- 141 -

Comparison of Comprihension”, Journal of Current
Issues and Research in Advertising, Vol.15, No.1,
pp-201-217.

- Jenkins James J. and Russell Wallace A. (1952),

“Associate Clustering During Recall”, Journal of
Abnormal and Social Psychology, Vol.47, pp.818-821.

- Johnson Eric J. and Russo Edward J. (1978), “The

Organization of Product Information in Memory
Identified by Recall Times”, Advances in Consumer
Research, Vol.5, pp.79-86.

- Kellaris James J. and Cox Anthony D. and Cox Dena

(1993), “The Effect of Background Music on Ad
Processing: A Contingency Explanation” , Journal of
Marketing , Volume 57, Number 4, pp.114-125.

- Keller Kevin Lane (1987), “Memory Factors in

Advertising: The Effect of Advertising Retrieval Cues
on Brand Evaluations”, Journal of Consumer Research,
Vol.14, Dec, pp.316-333.

, Heckler Susan E., and Houston Michael J.
(1998), “The Effects of Brand Name Suggestiveness on
Advertising Recall”, Journal of Marketing Research,
Vol.62, No.1, pp.48-58.

- Kerst S. and Levin Joel R. (1973), “A Comparison

of Experimenter-Provided and Subject-Generated
Strategies in Children’s Paired-Associate Learning”,
Journal of Educational Psychology, Vol.65, No.3,
pp.300-303.

- Kiera David (1978), “Beyond pictures and Words:

Alternative Information-Processing models for Imagery
Effects in Verbal Memory”, Psychology Bulletin,
Vol.85, No.3, pp.532-554.

- Kisielius Jolita and Sternthal Brian (1984), “Detecting

and Explaining Vividness Effects in Attitudinal
Judgements”, Journal of Marketing Research, Vol.21,
February, pp.54-64.

- Krugman H. E. (1965), “The Impact of Television

Advertising: Learning Without Involvement”, Public
Opinion Quarterly, Vol.29 , pp.349-356.

- LaBarbera Priscilla and MacLachlan James (1979),

“Time-Compressed Speech in Radio Advertising”,
Journal of Marketing, Vol.43, January, pp.30-36.

- Lang Annie and Friestad Marian (1993), “Emotion,

Hemispheric Specialization and Visual and Verbal
Memory for Television Messages”, Communication
Research, Vol.20, No.5, pp.647-670.



Bl e

, Dhillon Kulijinder and Dong Qingwen (1995),
“Negative Video as Structure: Emotion, Attention,
Capacity and Memory”, Journal of Broadcasting and
Electronic Media, Vol.40, No.3, pp.460-477.

, Newhagen John and Reeves Byron. (1996),

“The Effects of Emotional Arrousal and Valence on
Television Viewers’ Cognitive Capacity and Memory”,
Journal of Broadcasting and Electronic Media, Vol.40,
No.4, pp.313-327.

- ——, Bolls Paul, Potter Robert F. and Kawahara K.
(1999), “The Effects of Production Pacing and Arousing
Content on the Information Processing of Television
Messages”, Journal of Broadcasting and Electronic
Media, Vol.43, No.4, pp.451-475.

- Lehman Elyse B. (1982), “Memory for Modality:
Evidence for an Automatic Process”, Memory and
Cognition, Vol.10, Nov, pp.554-564.

and Mellinger Jeanne C. (1984), “Effects
of Aging on Memory for Presentation Modality”,
Development Psychology, Vol.20, Nov, pp.1210-1217.

- Lavidge Robert J. and Steiner Gary A. (1961), “A
Model for Predictive Measurements of Advertising
Effectiveness”, Journal of Marketing, Vol.25, Oct,
pp.59-62.

+ Leigh James H. (1991), “Information Processing

Differences Among Broadcast Media: Review and
Suggestions for Research”, Journal of Advertising,
Vol.20, June, pp.71-75.

- Lippman Marcia Z. and Shanahan Morris W. (1973),
“Pictorial Facilitation of Paired-Associate Learning:
Implications for Vocabulary Training”, Journal of
Educational Psychology, Vol.64, No.2, pp.216-222.

- Liu Scott S. and Stout Patricia A. (1987), “Effects
of Message Modality and Appeal on Advertising
Acceptance”, Psychology and Marketing, Vol.4, No.3,
pp.167-187.

- Lutz Kathryn A. and Lutz Richard J.(1977), “The
Effects of Interactive Imagery and Learning:
Application Advertising”, Journal of Applied
Psychology, Vol.62, pp.493-498.

and Swasy John (1977), “Integrating Cognitive

Structure and Cognitive Response Approaches to
Monitoring Communication Effects”, Advances in
Consumer Research, Vol.18, pp.363-371.

and Lutz Richard J.(1978), “Imagery-Eliciting

- 142 -

% 33%5 2012

Strategies: Review and Implications of Research”,
Advances in Consumer Research, Vol.5, pp.611-620.

+ Maclnnis Deborah J. and Price Linda L. (1987), “The

Role of Imagery in Information Processing: Review and
Extensions”, Journal of Consumer Research, Vol.13,
Mar, pp.473-491.

and Jaworski Bernard (1989), “Information

Processing from Advertisements: Toward an Integtrative
View”, Journal of Marketing, Vol.53, Oct, pp.1-23.

- Mandler Jean and Johnson Nancy S. (1979), “Some

of the Thousand Words a Picture is Worth”, Journal
of Experimental Psychology: Human Learning and
Memory, Vol.2, No.5, pp.529-540.

+ Milgram Norman A.(1967), « Verbal Context Versus

Visual Compound in Paired-Associate Lerning by
Children”, Journal of Experimental Child Psychology,
Vol.5, No.4, pp.597-603.

- Mitchell Andrew A. (1983), “Cognitive Processes

Initiated by Exposure to Advertising” Information
Processing Research in Advertising, In Harrs R. J.(Eds.),
Hillsdale, NJ: Erlbaum. pp.13-42.

(1986), “The Effect of Verbal Components of
Advertisements on Brand Attitudes and AttitudeToward
the Advertising”, Journal of Consumer Research,
Vol.13, No.1, pp.12-24.

+ Murdock B. B. Jr. (1968), “Serial Order Effects in Short

Term Memory”, Journal of Experimental Psychology
Monograph Sipplement, Vol.76, April, pp.1-15.

- — (1969), “Where or When: Modality Effects as

a Function of Temporal and Spatial Distribution of
Information”, Journal of Verbal Learning and Verbal
Behavior, Vol.8, June, pp.378-383.

+ Neisser Ulric. and Kerr Nancy (1973), “Spatial and

Mnemonic Properties of Visual Images”, Cognitive
Psychology, Vol.5, No.2, pp.138-150.

- Newhagen James andReeves Byron(1992), “This

Evening’s Bad News: Effects of Compling Negative
Television News Images on Memory”, Journal of
Communication, Vol.42, No.2, pp.25-41.

+ Park Whan C. and Young Mark S. (1986), “Consumer

Response to Television Commercials: The Impact of
Involvement and Background Music on Brand Attitude
Formation”, Journal of Marketing Research, Vol.23,
pp.11-24.

- Pavia Teresa and Costa Janeen A. (1993), “The Winning



WRKRIZ B B IR L JE o Rk

Number: Consumer Perceptions of Alpha-Numeric
Brand Names”, Journal of Marketing, Vol.57, No.3,
pp-85-98.

- Paivio Allan and Csapo K. (1969), “Concrete-Image
and Verbal memory Codes”, Journal of Experimental
Psychology, Vol.80, No.2, pp.279-285.

and Dennis Foth (1970), “Imaginal and Verbal
Mediators and Noun Concreteness in Paired-Associate

Learning: The Elusive Interaction”, Journal of Verbal
Learning and Behavior, Vol.9, No.4, pp.384-390.
(1971), Imagery and Verbal Processes, New
York: Holt, Rinehart & Winston.

(1978), “A Dual Coding Approach to Perception
and Cognition” Modes of Perceiving and Processing
Information, Oick H. 1. and Saltzman(Eds.), Hillsdale,
NJ: Lawrence Erlbaum Associates, pp.39-51.

- Peterson M. J. and McGee S. H. (1974), “Effects of
Imagery Instructions, Imagery Ratings, and Number of

Dictionary Meanings Upon Recognition and Recall”,
Journal of Experimental Psychology, Vol.102, No.6,
pp.1007-1014.

- Petty Richard E., Caccioppo John T., and Schumann
David (1983), “Central and Peripheral Routes to
Advertising Effectness: The Moderating Role of
Involvemnet”, Journal of Consumer Research, Vol.10,
Sep, pp.135-146.

- Pieters Rik andWedel Michel (2004), “Attention
Capture and Transfer in Advertising:Brand, Pictorial,
and Text-Size Effects”, Journal of Marketing, Vol.68,
No.2, pp.36-50.

- —_—, and Batra Rajeev (2010), “The Stopping
Power of Advertising: Measures and Effects of Visual
Complexity”, Journal of Marketing, Vol.74, September,
pp-48-60.

- Potter Mary C., and Levy Ellen 1. (1969), “Recognition
Memory for a Rapid Sequence of Pictures”, Journal of

Experimental Psychology, Vol.81, No.1, pp.10-15.

- Rao Unnava H. and Burnkrant Robert E. (1991), “An
Imagery-Processing View of the Role of Pictures in
Print Advertising”, Journal of Marketing Research,
Vol.28, May, pp.226-231.

- Reese Hayne W. (1965), “Imagery in Paired-Associate
Learning in Children”, Journal of Experimental Child
Psychology, Vol.2, No.3, pp.290-296.

- Reeves Byron, Newhagen John, Maibach Edward,

— 143 -

Basil Michael and Kurz Kathleen (1991), “Negative
and Positive Television Messages: Effects of Message
Type and Message Context on Attention and Memory”,
American Behavioral Scientist, Vol.34, No.4, pp.679-
694.

- Robbins Donald, Bray James F., Irwin James R.,

and Wise Philip W. (1974), “Memorial Strategy and
Imagery: An Interaction Between Instructions and
Rated Imagery”, Journal of Experimental Psychology,
Vol.102, No.4., pp.706-709.

- Rossiter John R. and Percy Larry (1978), “Visual

Imaging Ability as a Mediator of Advertising”,
Advances in Consumer Research, Vol.5, pp.621-629.
and

(1997), Advertising Communications
and Promotion Management, New York: McGraw-Hill.

- Sewall Murphy A. and Sarel Dan (1986), “Characteristics

of Radio Commercials and Their Recall Effectivveness”,
Journal of Marketing, Vol.50, Jan, pp.52-60.

- Shepard Roger N. (1967), “Recognition Memory for

Words, Sentences and Pictures”, Journal of Verbal
Learning and Verbal Behavior, Vol.61, Feb, pp.153-
163.

- Shoemaker Pamela J. (1996), “Hardwired for News:

Using Biological and Cultural Evolution to Explian the
Surveillance Function”, Journal of Communication,
Vol.46, No.3, pp.32-47.

- Smith Robert E. and Buchholz (1991), “Multilpe Resource

Theory and Consumer Processing of Broadcast
Advertisements: AN Involvement Perspective”, Journal
of Advertising, Vol.201, Sep, pp.1-7.

- Srull Thomas K. (1981), “Person Memory: Some Tests

of Associative Storage and Retrieeval Models”, Journal
of Experimental Psychology: Human Learning, Memory
and Cognition, Vol.7, pp.440-463.

, Lichtenstein Mery 1 , and Rothbart Myron
(1985), “Associative Storage and Retrieval Processes in

person Memory”, Journal of Experimental Psychology:
Human Learning, Memory and Cognition, Vol.11,
pp-316-345.

- Standing Lionel (1973), “Learning 10,000Pictures”,

Quarterly Journal of Psychology, Vol.25, pp.207-222.

- Stout Patricia A. and Leckenby John D. (1986),

“Measuring Emotional Response to Advertising ”,
Journal of Advertising, Vol.15, No.4, pp.35-42.
and Sinha Rajiv K. (2008), “Brand Communities




Bl e

and New Product Adoption: The Influence and Limits
of Oppositional Loyalty”, Journal of Advertising,
Vol.15, No.4, pp.35-42.

- Taylor Shelly E. and Thompson Susanne C. (1982),
“Stalking the Elusive ‘Vividness’ Effect”, Psychological
Review, Vol.89, No.2, pp.155-181.

+ Thompson Matthew, Maclnnis Deborah J. and Park
C. Whan (2005), “The Ties That Bind: Measuring the
Strength of Consumers’ Emotional Attachments to
Brands”, Journal of Consumer Psychology, Vol.15,
No.1, pp.77-91.

- Thompson Scott A. and Sinha Rajiv K. (2008),
“Brand Communities and New Product Adoption: The
Influence and Limits of Oppositional Loyalty”, Journal
of Marketing, Vol.72, November, pp.65-80.

- Thorson Easter and Friestad Maria (1989) , “The
Effect of Emotion on Episodic Memory for Television
Commercials” Cognitive and Affective Responses to
Advertising, In Cafferata Patricia and Tybout Alice
M.(Eds.), Lexington, Mass: Lexington Books., pp.305-
325.

- Wallace Wanda T. (1994), “Memory for Music: Effect
of Melody on Recall of Text”, Journal of Experimental
Psychology: Learning, Memory, and Cognition, Vol.20,
No.6, pp.1471-1485.

- Warshaw Paul R. (1978), “Application of Selective
Attention Theory to Advertising Displays”, Journal of
Applied Psychology, Vol.63, No.2, pp.373-376.

- Webb Peter and Ray Michael L. (1979), “Effects of TV
Clutter”, Journal of Advertising Research, Vol.19, June,
pp.7-12.

- Wedel Michel and Pieters Rik (2000), “Eye Fixations
on Advertisements and Memory for Brands: A Model
and Findings”, Marketing Science, Vol.19, No.1,
pp-297-312.

- Wells William, Burnett John, and Moriarty Sandra
(1998), Advertising Principles and Practice, In Wells
William, Burnett John and Moriarty Sandra(Eds.), NJ:
Prentice Hall.

- Wheeless Lawrence R. (1971), “Some Effects of
Time Compressed Speech on Persuasion”, Journal
of Broadcasting and Electronic Media, Vol.15, No.4,
pp-415-420.

- Wilson Edward C. (1974), “The Effect of Medium on
Loss of Information”, Journalism of Quarterly, Vol.51,

- 144 -

% 33%5 2012

pp.111-115.

- Woodside Arch G. (1983), “Message-evoked Thoughts:

Consumer Thought Processing as a Tool for Making
Better Copy”, Advertising and Consumer Psychology,
In Percy L. and Woodside A.(Eds.), Lexington MA:
Lexington Books, pp.113-147.

- Wright Peter L. (1973), “The Cognitive Processes

Mediating Acceptance of Advertising”, Journal of
Marketing Research, Vol.10, No.1, pp.53-62.

- — (1980), “Message- Evoked Thoughts: Persuation

Research Using Thought Verbalizations”, Journal of
Consumer Research, Vol.7, Sep, pp.151-175.

+ Yalch Richard F. (1991), “Memory in a Jingle Jungle:

Music as a Mnemonic Device in Communicating
Advertising Slogans”, Journal of Applied Psychology,
Vol.76, No.2, pp.268-275.

+ Young James D. (1953), “An Experimental Comparison

of Vocabulary Growth by Means of Oral Reading,
Silent Reading, and Listening”, Speech Monographs,
Vol.20, No.4, pp.273-276.

+ Yullie John C. (1973), “A Detailed Examination of

Mediation in PA Learning”, Memory and Cognition,
Vol.1, No.3, pp.333-342.

- T (20011 15 0 & 3 BB & O

BETHOBR— BB Tw b IRE] il
HWZED 5— | HRREEZERT [HELS5Er
W, 2057, ppl6-2l.

- AWRHEL - KEFHIZN - R — [2002] [ 7

JERERBCHET 078 ] HARILEFR DR
Fheg 5 32 M ER A 7Ef s iLsk], pp.99-12.

CEEHER[192] [A =T 1 F T4 Ta7

W AT AT 2B L TOBRZEIIBITLHEL
SR OM EAEC AT T8 & G oMM o E ]
HAG®% 4 [HARAETEEAGE], 8%, 975,
pp.649-657.

- NNEE] [1977] [RY 29— F8uge o Wk &

ARRE | BAVE RFAL AT (R 29— F %Ak geE),
Voll, pp.99-12.

o R - FH R - KB 20 - AURE RN 119981 T

HE 7Ty FoOBEMEE—ME, ik BIEIC
B 2 0F7e—]) HHA MR SW (5 32 KEH
75 MRl S E N B O 7E s 35 ), pp.1-95.

- ANFRORZ R WBASAIRE [1999] [ L\ R ], Bl
- WJEBRA - a TRy [2011] TR LRI X 550



WRIZ BT B IR S RLIRATFTE D R

LR S oI #L AR |2 7 1
75 [WURE A 7 1 7T REMHRE], Vol.35,
No.16, pp.51-54.

- BHE - MRZE - ILH Tk - WEEE [2006] [
vy Nu TOREERE 2 07 4 B PEDSHE 5 FE
A AT TR R ] AL B2y [RBALL B9,
Vol4, No.l, pp.1-13.

- AZRFESC [2001] TIASRDRG], i,

— 145 -



ML 55335 2012

On the Current of Advertising Memory Studies in Europe and the United States
- The Development of Advertising Memory Studies
and the Rearrangement of Interdisciplinary Studies -

KOSHIKAWA Yasuko

[abstract]

On the effects of Advertising, it’s said that memory is so important thing. For that, many researchers
of various areas and persons with a head for business take a great interest in it. Because we don’t understand
the memory system well, they only repeat the similar experiments in various fields, and it develops gradually.
Interdisciplinary study is mainstream in this field, the vogue is intense, so there are many things which are over

halfway. The purpose of this study is to rearrange the current of advertising memory studies and technical terms.

[key words]
memory, print advertising, radio advertising, TVCM, dual coding theory
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