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SUR - IZIZARYIZ VA [2—H— -1 7 R
RYVIZVA|[HAIT— - 7 AR T VA
ERBDPUETHRZ SN TV A, FITFFZN
BEBOZLZRRTVWEY—2bdH b, FIl
(2006) 1% Schmitt(1999) 232t L 72 [experiential
marketing | 122V, JFEEHFTIE [REAlME] &
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% Wi 4E 12, HARVARD BUSINESS REVIEW
(1998) 12 B v T [Welcome to the Experience
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DT R THRON=ZAF == F 4 — % fx[l
LTNBA XY MHjg4E12 100 F v % 340
W, F—FaERIEBETbR v (Pine T &
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WRMZER L T2 0mBEHRSCTlE R E
o TEAL [RER] 23T E 20 0MED
WEZEARRT N5,

Thbb, RCENLGE L GEEHETAEN
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(R i B E) (%15 (i) (#0E) (i)
Nature of offering Fungible Tabgible Intangible Mmemorable
(FREEHOME) (L ERmTiE) (f e iE) (e T ) (et Fes)
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(R ) (FHE) (F5i80) (AYw i) (1 8D)
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A study of customer value about "experiences" in the academic area
-A perspective on experience design based on the "experiential value" -

Eriko KITAGAWA

[abstract)
This paper shows how to make the customers experience valueable nowadays.
This study is based on the previous research on experience, and on the process of how the customer value

changed from "service" to "experience".
[key words]

experiential value, experience economy, user experience, service design, customer experience, Value-in-context,

experiential marketing
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